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GOAL #1: MAKE THE LIBRARY A DESTINATION.
COMMUNITY FEEDBACK

Patrons and community leaders encouraged the library to increase

access to new technologies, such as eMedia resources, digital media
production tools, and 3D printers.

Patrons of all ages were supportive of allowing consumption of coffee

in the library and developing a space for a coffee vendor.




GOAL #2: INCREASE RELEVANCY TO THE TEEN POPULATION.
COMMUNITY FEEDBACK

mmmml The library is currently not connecting with Wheaton's teen population.
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High school students need a community space to speak, collaborate,

and interact with each other.




GOAL #3: STRENGTHEN COMMUNITY RELATIONSHIPS.
COMMUNITY FEEDBACK

Patrons and community leaders alike thought the library can better
incorporate its services and facilities with other organizations in

Wheaton.

School officials said there are many opportunities to work together to

better serve both students and parents.




GOAL #4: EXPAND EXISTING MARKETING AND COMMUNICATIONS EFFORTS.
COMMUNITY FEEDBACK

Patrons said they want to receive news and regular updates from the
library electronically.

Patrons encouraged the library to use social media to communicate
upcoming events and programs at the library.




